
Why am I talking about Sustainability & 
Aesthetics?



DISCLAIMER – I’m not an “Expert”!









18% of the 
worlds 
population live 
in India



















“Clean” and Sustainable Beauty





• Beauty Eco-lution: As consumers emerge from COVID-19 confinement, they will 
re-evaluate priorities with eco-ethical considerations driving more purchases.

• Beautiful Mind: Brands have an opportunity to build normality in uncertain times 
through routines using products that protect, bring value, and rebuild trusting 
relationships.

• Beauty Re(Valued): As spending comes under scrutiny, product functionality and 
purpose will drive usage. Value will be measured in quality, convenience, and 
impact rather than currency.

• Channel Changers: Robust ecommerce strategies will allow brands to win with a 
true omnichannel approach that pushes the boundaries, engages all of the 
senses, and offers new layers of digital experience.

Mintel Global Beauty and Personal Care Trends for 2021







So…. what’s going on in “Aesthetics”?

• Rarely discussed at events or in industry journals

• Very few suppliers & Clinics have a sustainability 
strategy or talk about this

• No cohesive group or coalition of clinics/suppliers to 
discuss issues and innovate solutions



Differential Marketing Opportunity

• PURPOSE and RELEVANCE as Sustainability message gets louder

• Premium Price/Client Retention

• Attract and Retain Staff

• Educate and Inform via Social media/email marketing etc.

• PR/Synergies with other companies who pioneer the sustainability message



How to do it?

• Learn more about issues and potential solutions

• Involve your team 

• Start small and put together a plan

• Monitor and have it on meeting agendas

• When comfortable, start talking about it in your marketing

• Can Influence Suppliers and Customers if become an advocate for 
sustainability issues and put it at the core of what you do





• Reduce shipping 
costs/carbon 
footprint

• Reduce waste 
(recyclable)

• Reduce storage 
space requirements



Some initial things to think about…..
• Energy

• Travel

• Carbon Offset?

• Reps/Business Development Managers etc.

• Chemicals/microbeads

• Single use plastics

• Talking to all of your suppliers about what they are doing







Greta Thunberg: “The World is on Fire”





The time for 
action has 
intensified…..

Many individuals are doing 
what they can. But real 
success can only come if 
there is a change in our 
societies and in our 
economics and in our 
politics.
David Attenborough

https://www.brainyquote.com/authors/david-attenborough-quotes
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